


Life Sciences Baltics lets you see the Baltic region from the inside – Estonia, 
Latvia and Lithuania show their different, but strong potential in the sector.

ESTONIA

genetics & heredity; 
personalized medicine, 
E-health

LATVIA
pharmaceutical

LITHUANIA
biotechnology; 
medical devices



September 22-23

Virtual pre-scheduled meetings 
hapenning the whole week

Whole week with live chat for 
exhibitors on September 22-23

Lectures and workshops on September 20-21 
and 10 best startups will be chosen for Startup 

Pitch Battle on September 23



Gitanas Nausėda



Over participants from countries

Conference Sessions

Exhibition Participants Startups

Partnering Meetings



Top Managers/Government Officials

Scientists/Academia

Middle Managers

Consultants



• Nobel Prize winner opens the forum

• Additional COVID-19 session and a 
plenary discussion is being 
organized with the leading 
international business 
representatives and political  
leaders.



DIGITAL HEALTH GENE EDITING & 
APPLICATION

MICROBIOME AND 
HEALTH: CURRENT 
APPLICATIONS & FUTURE 
CHALLENGES

EARLY DRUG DISCOVERY 
AND CLINICAL 
DEVELOPMENT

THE PERSPECTIVES OF 
PERSONALIZED MEDICINE IN 
PRACTICE

EMERGING TECHNOLOGIES 
FOR MEDICINE



• Pre-scheduled individual one-on-one 
virtual meetings.

• Free-of-charge for registered participants.

• Live chatting at the virtual event platform.



… and more!

✓ Exhibition is being held in 
virtual booths

✓ 30+ exhibitors from 
companies, universities, 
associations from 
Lithuania and abroad

✓ National stands of Italy, 
Belgium and Austria are 
already confirmed.



• 2-day intensive workshops and pitch 
training tailored for life science startups 
from Europe and beyond.

• 10 best startups get to pitch in Startup
Pitch Battle in front of investors on the
second day of the conference

• In 2018, Oxipit won a visit to Akron 
biomedical corridor in USA and 
Mentorship session by Johnson&Johnson



As forum gathers a broad 
spectrum of academia, business, 
startups and other 
representatives, it helps 
researchers to reach the target 
audiences interested in the 
findings.




